
   

 

EXECUTIVE SUMMARIES FOR CATEGORY B, MAJOR INSTITUTIONS  

2018-2019 GRANT AWARDS 

 

Adolph & Rose Levis Jewish Community Center, Inc. 

Award Amount $92,270.00 

The Levis JCC Sandler Center will present high quality programs for adults 50 and older in 

literary arts, visual arts, professional theatrical performances, adult university lectures and 

courses, film screenings and the Judy Levis Markhoff Boca Raton Jewish Film Festival. 

Category B grant dollars will pay for: The Buzz Agency (PR firm), advertising (local & 

regional, print, radio & online) in media such as the Sun-Sentinel, WLRN radio and others, 

and artists fees (such as Ed Asner - 2018). 

The Armory Art Center, Inc. 

Award Amount $138,097.00 

For over 30 years, the Armory has provided high-quality visual arts education, lectures, 

exhibitions, and events to a multigenerational student body offering classes year-round in 

ceramics, drawing, painting, jewelry, photography/digital media, printmaking, sculpture, 

and our expanding glass and textiles/fiber departments. In marketing efforts in and out-of-

market, the Armory uses grant funds for print advertising and collateral, direct mail, online 

advertising, social media, and broadcast. 

The Boca Raton Historical Society, Inc. 

Award Amount $86,957.00 

The Welcome Center engages visitors about the community. Museum outreach programs 

bring local history to the community through tours, exhibits, lectures. Exhibitions relate to 

local and Florida history such as IBM, World War II and Addison Mizner. The BRHS&M 

greatly expands its outreach through its website, www.bocahistory.org. 

The museum's special events, such as Boca Bacchanal, are designed to celebrate Boca’s 

history and lifestyle for both residents and visitors.  



Boca Raton Museum of Art, Inc. 

Award Amount $222,490.00 

The Boca Raton Museum of Art (BRMA) will present 10-12 exhibitions in the 18/19 season 

that further our curatorial interests while holding special relevance for our community and 

promoting arts and culture. Exhibitions are enhanced with an array of education, outreach, 

collaborative programs, and events that will benefit and attract visitors and residents to the 

BRMA. Grant funds will be used to support BRMA marketing staff, outside artistic services, 

and direct marketing/advertising expenses. 

FAU Foundation Inc. / Dorothy F. Schmidt College of Arts and Letters 

Award Amount $145,599.00 

FAU’s Dorothy F. Schmidt College of Arts and Letters presents more than 150 public 

programs (500 opportunities) annually in dedicated venues on its campuses in Boca Raton 

and Jupiter, and in community settings. Renowned scholars, performers, artists, writers 

and filmmakers as well as emerging talent are featured. Grant funds enhance marketing 

and publicity efforts, targeting programs that attract out-of-county visitors to PBC while 

enriching the quality of life for residents and their guests. 

The Henry Morrison Flagler Museum 

Award Amount $234,765.00 

The Flagler Museum’s 2018-19 Programs will include Permanent Exhibits at Whitehall and 

the Flagler Kenan Pavilion, a variety of multilingual tour options, Special Exhibitions and 

Exhibition programming, Gilded Age Tea, Holiday and Family Programs, the Lecture and 

Music Series, Founder’s Day, and Pop-Up Programs. Grant funds will support program 

marketing/advertising, marketing staff, performers/lecturers, outside professional services 

for programs, and collections care. 

Loggerhead Marinelife Center, Inc. 

Award Amount $239,752.00 

Loggerhead Marinelife Center (LMC) plans to use grant dollars to cover the costs of 

traditional and non-traditional marketing and advertising such as magazine 

advertisements, calendar listings, outside professional services, video advertisements and 

social media ad campaigns. The funds acquired through this grant enable our marketing 

department to adequately provide LMC with substantial marketing support and high-

quality materials in order to enhance our programs and increase visitors. 

 



Loxahatchee River Historical Society, Inc. 

Award Amount $98,847.00 

Funding from this marketing grant provides advertising and staff to promote the iconic 

Jupiter Inlet Lighthouse and Museum, operated by the Loxahatchee River Historical Society 

(LRHS). The 1860 Lighthouse and waterfront heritage site attracts Palm Beach County 

residents and eco-heritage tourists from around the world for tours, programs, special 

events and historic destination weddings. Grant funds provide targeted state, national and 

international promotion through traditional and social media advertising. 

Maltz Jupiter Theatre, Inc. 

Award Amount $235,276.00 

The Maltz Jupiter Theatre is an award-winning, professional, not-for-profit regional theater 

dedicated to the performing arts whose mission is to entertain, educate, and inspire the 

community. The 2018/19 season will include five main productions totaling of 114 

performances. The lineup includes: Steel Magnolias, Beauty and the Beast, Mamma Mia!, A 

Doll's House Part 2, and West Side Story. The grant funds will be used to support 

marketing/advertising efforts as well as professional artist fees. 

Miami City Ballet, Inc. 

Award Amount $193,336.00 

Miami City Ballet in the Palm Beaches will present 21 performances during its 2018/2019 

season at the Kravis Center, including a new company premiere (Brahms/Handel), Justin 

Peck's Heatscape, the return of the reimagining of A Midsummer Night's Dream, and the 

brand new production of The Nutcracker. Grant funds will offset the live orchestra, 

marketing and public relations firms, venue rental, and paid advertising. 

The Morikami, Inc. 

Award Amount $192,654.00 

Morikami Museum and Japanese Gardens proposes a marketing strategy to promote 

programs, exhibitions, classes, lectures and festivals to our broadening customer base of 

out of area visitors, with particular focus on northern Palm Beach County.  Morikami 

continues to evolve and expand with our newly renovated Theater and soon to be 

renovated Yamato-Kan (our original museum building), expanded galleries and gardens are 

attracting a growing audience of sophisticated travelers. 

 

 



Norton Museum of Art, Inc. 

Award Amount $240,390.00 

In 2018-2019, the Norton will celebrate the February 2019 opening of its new $100 million 

expansion, designed by internationally renowned architecture firm Foster + Partners. The 

expanded building will host diverse exhibitions and educational programs engaging a 

broad range of audiences. Grant funding will support advertising expenses, the hiring of a 

national public relations firm specializing in cultural organizations, and salaries for 

marketing personnel. 

Old School Square Center for the Arts, Inc. 

Award Amount $174,326.00 

As the cultural hub of Delray Beach for the last 30 years, Old School Square maintains an 

important balance of showcasing our historic site and embracing our heritage while 

remaining relevant and engaging audiences with diverse and dynamic activities and events. 

In direct response to audience and community feedback, our 2018-19 programming has 

been tailored to effectively appeal to a wide variety of audiences while maintaining the 

highest quality in local, national, and international talent. 

Palm Beach Dramaworks, Inc. 

Award Amount $179,867.00 

Dramaworks continues to create opportunities for visitors to engage in thought provoking 

theatre experiences through professional productions. 

Funding from the Cultural Tourism Development Fund will assist us in expanding our 

marketing efforts to reach new patrons, enhancing our programming to attract a more 

diverse audience, and increase our ability to attract nationally recognized, high-profile 

guest artists and directors.       

Palm Beach Opera, Inc. 

Award Amount $183,703.00 

Palm Beach Opera (PBO) aims to serve over 32,000 individuals through its diverse offerings 

of cultural activities including professional mainstage opera productions at the Kravis 

Center for the Performing Arts, community concert performances, and education and 

community engagement programs available at various locations throughout Palm Beach 

County and South Florida. This marketing grant will assist in producing and marketing a 

season of operatic programming to local and non-local audiences.  

 



Palm Beach Photographic Centre, Inc. 

Award Amount $184,556.00 

Palm Beach Photographic Centre, one of the most unique photographic institutions in the 

world, is recognized as the best of its kind because of the quality of master artists who 

teach at the Centre.  The Centre presents exhibitions, workshops, and FOTOfusion, an 

annual internationally recognized festival of photography that attracts worldwide 

participation. The grant dollars will be used for the marketing, promotion, and presentation 

of the Photographic Centre’s programs and festival. 

Raymond F. Kravis Center for the Performing Arts, Inc. 

Award Amount $243,459.00 

A premier performing arts center in the Southeast with a national and international 

reputation for excellence, the Kravis Center for the Performing Arts is an economic catalyst 

and magnet for cultural tourists and local audiences seeking artistic excellence.  In 2016-17, 

the Kravis Center welcomed 277,753 audience members to its grant-funded performances, 

and more than 475,000 overall. Cultural tourists are inspired by artistic excellence; the 

grant will be spent on professional artist fees. 

South Florida Science Center and Aquarium, Inc. 

Award Amount $196,490.00 

The 2018-2019 programming schedule is designed to further our mission and provide 

guests of all ages with exciting and educational experiences that will enrich their 

understanding of scientific topics. The venue is consistently at the Science Center (unless 

otherwise specified) and TDC grant dollars will be used to support the cultural event 

marketing and advertising. 

SunFest of Palm Beach County, Inc. 

Award Amount $234,765.00 

SunFest is one of Florida’s top-rated cultural events. Drawing tens of thousands of visitors 

to Palm Beach County each year, SunFest’s cultural activities are as broad and diverse as 

the communities it represents. As such, through its musical lineup that includes top-name 

musicians and Art District, the festival is designed to engage audiences of all ages, 

demographics and backgrounds. SunFest fulfills its goal to support a variety of visual & 

performing arts and provide economic impact. 

 

 



The Palm Beach State College Fdn Inc 

Award Amount $144,917.00 

Palm Beach State College Theatres' 2018-2019 funded program consists of 5 series which 

will include 51 performances of 45 different programs, 2 outreach activities and at least 6 

visual art exhibits . The programs will feature a variety of diverse artists/companies and will 

include dance, music, theatre, variety and family programming. Grant funds will be used to 

pay artists' fees and marketing expenses. 

The Society of the Four Arts, Inc. 

Award Amount $230,162.00 

The Society of the Four Arts will offer art exhibitions, concerts, films, and other cultural 

programs during the upcoming season. Approximately 2/3 of the grant funding will be used 

to promote these programs to audiences both in and outside of Palm Beach County, with a 

goal of attracting out of town visitors to the area. The remaining 1/3 of the funding will be 

used to offset programming costs. 

The Zoological Society of the Palm Beaches, Inc. d/b/a Palm Beach Zoo & 

Conservation Society 

Award Amount $237,322.00 

Tourist Development grant dollars will be used to pay for advertising to promote the 

institution and special events; artists (musicians, dancers, DJs, and character actors) to 

augment special events, marketing and public relations staff; graphic design and printing of 

collateral materials including brochures, signs, Palm Beach Zoo maps, and banners. 

 


